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EMPIRICAL STUDY ON THE USER NEEDS FOR CONVERSATIONAL KNOWLEDGE
PROCESSAND ITSENABLING TECHNOLOGY

Mitsuharu Watancbe
'PhD. Enginesring), Assodiate Professor, Kanto-Gekuin Universly  E-mail:light@mrg.biglobenejp),
Socid Technologies Research Sysem

This sudy was achieved based on the viewpoint thet empirica andlys's conddering both of user needs and enabling technology is
esantid to redize the theme, "Socid Technologies Reseerch”. The andlyss of result shows tha the sructure of user needs
corresponding to the am of conversationd knowledge process project. It dso proves that the user needs for rdaivey advanced
technology which has been not wildly used yet. Thisinvestigation implies we have to conduct the test bed consdering the deference
between the users of Community System for the purpose of Business or for Daily Lifel Persond Interest, dthough the Busnessuser is
main target.

Key Words Conversationa Knowledge Process, Needs, Technology , Empiricd Study, Conversation on Work,
Conversation on Dally Life and Persond Interest
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